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6. Justice and Fairness 7. Adaptation

8. Living for Others 9. Knowledge of country
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12. Ability to Respect
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1. Robet H. Ballance.

1987, P271.

International Industry and business, Unwin Hyman Ltd. UK,
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I. Bilatteral Protection Strategy
2. Markeging Strengths Enforcement Strategy
3. Value Chain Analysis 4. Opportunity Making Strategy
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1. Fertile Environment



A1 S L slaliss

oy 53 S el S

Sile oS- (3

6 yiten (51318 daanal pi- oo sl dlann L oLL (Y
o sdem wdiga (U

Sl sl 55l e i 43, (F

(LS e plonil) LS

Jls sl g _eaasl o LIS, L6 Ohske gy e per s
R P SES

ol plai uad L& (sla(s gl sl

slles glado 35 Y

-1
=
S8 503,555, 4 95 0T



gu)@ -3\5'109 Cdlua C—MJ@
o yn 3Lt a5 5 GBS0 B hrel o fladl e Cplo (el (54510
VY Jle S50 sledn s 5 ol
sl sl o8ty lylast o el g bobl o s ¢ (5 e lasl Y
WYE Il Jgl Clar (655 ,0 Ol ygs Al
VVY e | 55 g 0 skand ol Sl 1001 5Ll dlows ¢ ol alal 285y
i 93 Ol bl slginnils 5 lgslgs & o) 03 ynen 0315 bl ¥
VPVO Il o T 510kl ¢ b e YIS
gl 53 2B, S bl Sl 80 ol b b fute v i 0
APVY Il 0l ool iy hao dStsls 8,85 aabObl (0l ) Kool o 5 5
ol 32 Dl s Ay ) 108 it D3 3 16, Ly e F5-F
e Jleojles S50
Jho Cigos S dladl adilal C’b (ool amlalu sbiw wls Lsy
WY Jl 58550 <1 (GATT w8 €,85 1 555 olgs de VFVY
L L N O o S RN {PCH P WP S S
WYE Jlo g salasdt o8 5l ol s slhnle Slads o glas
N O P RO Y WL [P PP TP [ P G S RS PN NP SO
A A e e P 5 FRPRCH PR WG P EC P PO 95 Al o850



110 9SS (slalisls

3 el 150 b S e S50 letas 5 lidlas e pa s
VEVS el tlg 35l 2

3 Dl d s 0N 0l s Ol den gl 5 o Cu e el (555021
VWV Jle 5L slgsag s

Yoo les ool jals f't.:;-\T

O o5led Slpslo ply Y

BV oosles Sl ol ¥

VVO s o a5 asliaked V0

VWVE Il e o pov daliakad _\$

VVY o Sl e lg aslinkad (VY



1 35 Lo g @ilioo S 3
1- Akhter, Seyt H..Global Marketing, TTP, USA. 1995
2- Ballance, Robert H:/nternational Industry and business, Unwin Hyman Ltd,
Uk, 1987.
3- Bingham & Rafficld,Business Marketing Management;  Southwestern, 1994
4- Bucholz, Rogene A;Business Environment and public policy; prentice Hall,
Englwood cliff, NJ, 1992.
5- Doolel, Isobe and lowe, Robin International Marketing Strategy;
International Thomson Business Press, UK, 1997
6- Hitt, Micheal A, Ireland, R, Duane and Hoskisson, Robert E. Strutegic
Muanagement, TP, USA, 1997,
7- Onkvist, Sak and Shaw John J.;International Marketing; Mc Millan
Publishing Company, USA, 1996
8. Therese L. Baker,;Doing Social Research; McGraw Hill International

Edition, 1988



